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“Isaac is all about
layering and he
wanis fo inform
people and offer
fashion in terms
of how fo
decorate your
table.”

—Grace Saari
Gibson

Isaac Mizrahi

Fashion Plates

Gibson Unveils Isaac Mizrahi Licensed Lines

ibgomn will be showcasing new lzaac Mizrahi-icensed dinnerware and flatware from a

recent licensing agreement with Xcal Brands at the Mew York Tabletop Market, The
launch will continue the company’s efforts 1o tanget the bridal market through “better” and
“best” designs.

“Thig is an incredible opportunity for Gibson,” sakd Sal Gabbay, Gibson president in a recent
company statement. “With Isaac Mizrahi we continue o grow our upscale business and
strengthen our fashion leadership in the market.”

The Isaac Mizrahi brand is “timeless, lconic and cosmopolitan. It reminds us of Audrey
Hepbum and Grace Kelly, yet with modemn prints and patterns. It is timeless as well as transi-
tional,” Grace Saari, brand marketing director for Gibson's Nambé and Mizrahi-icensed lines,
told NOUVEALMD in 3 recent intendaw.

The launch features a better line, called -M, which is transitional, but leaning toward
casual everyday, and Pink, which is transitional, but with more of a focus toward the
formal table setling. The dinnerware range features a variety of material, excluding
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Gibson's Isaac Mizrahi Pink
collection inchudes City Lights
(right) and Chateau {far right).
Botow: Flatware from the
Isaac Mizrahi assorimant.

continued from page 42

Gibson Raises Mizrahi Bridal Brand Profile
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earthenware, and including bone china, stoneware and porcelain.

“lsaac is all about layering and he wanis to inform people and offer fashion in terms of how to decorate your table, He's
full of life and all about entertaining. It's about being at home. He's a homebady, and for him, creating 2 happy surrounding
equals a beawtiful, happy life,” said Saari.

Mizrahl, in additian ta his TV presence on QVC every Menday night showcasing his ready-lo-wear and on reality TV
shows such as "Project Runway,” also interacts with consumers through Faceboak, Twitter and other social media, "He takes
advantags of social media, making him mare accessible o today's bride. With the amount of time we spend online now. ..
we need that icon and personality that's going to take the time to reach his fan basa and his custormers ¥ Saarni added.

Gibson's Isaac Mizrahi dinnenware pattern scope will include white embossed, reactive glaze, solid cofor and decorated.
“We offier something for everyone in the I5aac line; it appeals to the different personalilies out there,” she said, The pat-
tem that received the most retail reaction at the International Home + Housewares Show in March is Chateau, a classic,
French-influenced stoneware pattam with plates that feature a fiat profile. For the bride that wants something more formal,

Gibson offers the bling of City Lights. Both patterns fall under the Pink labal.

In addition, Gibson will also ba featuring Mizrahi transitional miror finish
flatwana patterns, all under the -M kabel, however, in case of retadl reaction to the
patiem, Gibson has the ability to upgrade the pattemns to fall under the Pink labal.

As the Isaac Mizrahi brand will have the bridal market as its key target, Gibson is
also “creating a whole lifestyle so she has a complete look,” sald Saari, with alumi-
num and cast iron cookware, as well as silicone bakeware. Other product possibli
ties under the Xcel Bcensing agreement for Gibsen include cutlery and gadgets.
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NY Tabletop Market Receptions Celebrate Business Partnerships
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Macy's, and Ken Cook, Claudia
Ochoa and Grace 5aari of Gibson
colebrate Mizrahi's tabletop
launch.



