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New York International Gift Fair Gourmet Housewares Show

NY Gift Fair Exhibitors Set Sights On Holiday Retail Shelves

Handcrafted Designs Give Tabletop Sold-Out Gourmet Show Serves
Gift Options A Personal Touch Up Culinary Diversity For Q4

BY LISA COWLEY BY DIAME FALVEY
ASSCCIATE EDITOR SEMIOR EDITOR

NEWYORK— The Gourmet Housewares Show segment
at the New York International Gift Fair this month touts
a sold-out show floor with exhibitors showcasing the latest

in kitchenware, cockware and home entertaining prod-

¢ ucts. The Gourmet Housewsres Show's August timing

leads inte the holiday shopping season, giving atendees
the opportunity to see what these New York exhibitors
are serving up for the holiday season.

Gourmet Housewares Show coverage starts on page 22
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EveryWare Shapes Global Brand Vision = 2013 Housewares Design Awards
With Anchor Hocking And Oneida Ltd.  Celebrates 10 Years Of Innovation
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Gibson Overseas
Extends Oster Brand

Into Barware Segment

COMMERCE, CA— Gibson Overseas
is leveraging a continued home en-
tertaining trend with its new Oster-
branded barware collection, which is
now ready for retail shelves. The collec-
tion received positive feedback at this
spring’s International Home + House-
wares Show, in Chicago, where it was
first introduced, the company said.

In addition, according to Gibson,
retailers continue to look for new bar-
ware offerings, and having an estab-
lished brand, such as Oster, has been
beneficial to the collection’s launch.

“We've had success with our Oster
cookware, bakeware and cutlery,”

Left and
below: The
Oster Venice
Room barware
collection
from Gibson
Overseas
features a red
metallic finish.

Connie Bowman, vp/product devel-
opment, said. “So the new extensions
make a lot of sense, especially because
of both the Oster brand and category
popularity.”

The new collection under the Oster
brand, Venice Room, offers a com-
plete range of barware and wine ac-
cessories, such as wine aerators and
pourers, collars, rubber wine stop-
pers, a variety of corkscrews, shakers
and flasks. Suggested retail prices
for the collection range from $2.49
to $16.99. Pieces in the Oster Venice
Room collection features a red metal-
lic finish. =



